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USING TODAYS DIGITAL WORLD  
TO MAKE YOUR DIRECT MAIL  
CAMPAIGNS MORE SUCCESSFUL

• What makes direct mail successful

• Why digital

• What is digital

• Examples

• Resources



WHAT MAKES  
DIRECT MAIL SUCCESSFUL

• Part of donor journey, not about us 

• Data driven

• Strategy, brand, messaging… then  
   the creative, story 

• Measuring results

• Not being satisfied



WHY
DIGITAL?

•  Costs less than other marketing channels

•  Promotes engagement & develops relationships  
  with groups

•  Many options; videos, surveys, events

• Fail fast



WHAT IS 
DIGITAL?

• Search Engine Optimization 

• Pay-per-Click 

• Social Media 
• Content Marketing 

• Email 
• Mobile  
• Analytics 
• Influencer Marketing



SOCIAL MEDIA 

•  Facebook, Instagram, TikTok, LinkedIn, Twitter,  
   YouTube … blah blah blah

•  Strategy and messaging consistent to the brand,   
  campaign follows

• No silos, one team

• Shareable posts



EMAIL 

•   Email remains one of the most effective 
marketing techniques

•  Open rate 17-29% and click through rate 10-20%

•  Optimize headlines, strong call to action, images

 



MOBILE 

• Size, content and format to suit

•  Who is your prospect and what are they doing



 
ANALYTICS

•   Analyse; first to measure then to inform and 
improve

• Do the math

• Discuss as a team

•   Be current. Set goals for future campaigns after 
this campaign.



INFLUENCER 
MARKETING

• Part of an acquisition strategy

• Environics

•  Cryptocurrencies…  
basement dwellers vs world changers



EXAMPLES

• Ruths Chair

• Pregnancy Care Centre
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THANK YOU  
AND RESOURCES:

•  The 2022 Giving Report – 
Canada Helps

•  What Canadian Donors Want – 
Ipsos/AFP

•  Digital Marketing & Online 
Engagement

• Environics Prizm 5 


