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Glenn van Gulik serves as the Director of
Strategic Engagement and Brand for The
Salvation Army in Canada and Bermuda, where
he leads national efforts in fundraising
campaigns, brand strategy, and strategic
communications. His work supports major
initiatives such as the Christmas Kettle
Campaign and national partnerships that help
strengthen The Salvation Army’s mission across
the country.

With a background that bridges technology,
communications, and storytelling, Glenn brings
a practical and forward-thinking approach to
digital marketing—helping  organizations
connect meaningfully with donors in an
increasingly digital world.

Based in Ottawa, Glenn is actively involved in ministry at The Salvation Army Barrhaven
Church and Community Centre, where he serves on the worship team. He and his wife
Dana are proud parents of two adult children, and together they remain deeply
committed to faith, community, and service.



